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SIF Frofessional Code of [ thics

[ thical standards are the hallmark for any Pro{:ession and SIF is Proucl to offer our members the oPPortunity .

to take resPonsibilitg for the image of their |nternet-related Pro{:cssions.

Fro{:essional Membcr of SIF is recognition of a member's commitment to respect their clients and peers, take

rcsPonsibility for their work and commit to continue ngrading their skills and knowlcdgc. This recognition
hclps members to build trust in their clcalings with the lnclustrg and clients. B

Professional Code of [ thics enhances the recognition for Promccssional status; members are awarded a mcmbcrship certificate, an official Pin, and

a digjtal-seal to display on their \Web site and marketing materials.
f2S pay IS

Members of SIF are rcciuirecl to affirm their intention to uPholcl these Professional and ethical standards by signing Professional Mcmbcrship

Agrccmcnt.

As members of the Society of |nternet Professionals (SIF), we recognize that we have moral and ethical obligations to the Public, our clients, our

fellow members and the |nternet community in gcncral.

GENERAL

i. SUPPort SIF'S cxcmplarg standards and PrinciP|cs of Profcssiona| conduct in this Code of E_tl-uics.

2. Pe ethical and honest in all of our business and Promccssional rclationsl-zips.



5.

T reat others with courtesy and actin good faith in all our c]ealings.

CUSTOMER. CLIENTS AND EMPLOYERS

7.

8.

Guard the confidential and Privatc information of our clients or customers and only use information in comPIiance with Privacy lcgislation. . We further

Plcclgc to implcmcnt sccuritg tools to Provic]c as secure an |nternet environment as Possiblc for our clients or customers.

Honour the trust of our clients and customers by Protccting their lcgitimatc interests, and giving them our best advice and recommendations based on

our know|cdgc and cxPcricncc.
Kcspcct and Propcrlg exercise any aut|10rity or Privilcgcs giventous by our clients or customers.
Avoid conflicts of interest and advise clients or customers, and Potcntia| clients or customers, of any such conflicts that might arise.
Not misrcPrcscnt or withhold facts about business Po|icics, warranties, or the qualitg of Proclucts or services offered.
C ommunicate with the Public, our clients or customers in a clear, accurate and comPrel':ensive fashion.
T ake no Personal advantage of the inexperience or lack of lcnowledge of others.

VvOoIid malicious nacking and Oother rorms or abuse, and exploitation O otential vuinerabilities or |Nternet systems.
id malicious hacking and other f; f ab dPl'tt' FPt tial vulnerabilities of |nternet syst

COMPLIANCE. AND RE GULATIONS

I.

2.

3

Obscr\/c the laws of thc_jurisclictions in which we do business.
Not knowingly Par‘ticipate in, link to, or promote i"cgal or unethical work.

]mplcmcnt voluntary inclustrg guidclincs to protect consumers and customers to enhance the image of the |nternet inclustry.

4. Assistin cstablisl'ling and maintaining the integrity of the |nternet inclustry.



